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•• TheThe GreenGreen PowerPower MarketMarket DevelopmentDevelopment GroupGroup

•• BusinessBusiness case case forfor purchasingpurchasing RECsRECs

•• AdvantagesAdvantages RECsRECs can can provideprovide

•• ParametersParameters forfor evaluatingevaluating REC REC optionsoptions

•• ActionsActions toto accelerateaccelerate REC REC marketmarket developmentdevelopment



The Green Power Market Development GroupThe Green Power Market Development Group

Developing corporate Developing corporate 
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36 MW

Total = 112 megawatts (MW)Total = 112 megawatts (MW)

The Green Power Market Development Group has completed The Green Power Market Development Group has completed 
112 MW of green power projects and purchases.112 MW of green power projects and purchases.

RenewableRenewable
energyenergy

certificatescertificates

35

19

16

6

Hydrogen Hydrogen 
fuel cellsfuel cells

Wind powerWind power

Landfill Landfill 
gasgas

Other Other 
renewable renewable 

powerpower

As As ofof SeptemberSeptember 20032003



NineNine GroupGroup partnerspartners andand WRI WRI completedcompleted thethe
largestlargest corporatecorporate purchasepurchase ofof RECsRECs in in thethe USUS

OverOver 265,000 265,000 MWhMWh perper yearyear

World Resources InstituteWorld Resources Institute



CompaniesCompanies buybuy RECsRECs toto achieveachieve variousvarious
businessbusiness goalsgoals

•• MeetMeet renewablerenewable energyenergy targetstargets

•• Reduce Reduce corporatecorporate greenhousegreenhouse
gas gas emissionsemissions

•• StrengthenStrengthen customercustomer andand otherother
stakeholderstakeholder relationsrelations

•• DifferentiateDifferentiate productsproducts & & brandsbrands Photo courtesy of Johnson & JohnsonPhoto courtesy of Johnson & Johnson



CompaniesCompanies recognizerecognize severalseveral advantagesadvantages RECsRECs
can can provideprovide

•• LowerLower costcost

Photo courtesy of National Renewable Energy LaboratoryPhoto courtesy of National Renewable Energy Laboratory

•• WiderWider selectionselection ofof supplierssuppliers

•• GreaterGreater varietyvariety ofof renewablerenewable
resourceresource optionsoptions

•• SimplifiedSimplified transactionstransactions



CompaniesCompanies considerconsider severalseveral factorsfactors whenwhen
evaluatingevaluating REC REC optionsoptions

•• BusinessBusiness casecase

•• GeographyGeography

•• TypeType ofof renewablerenewable resourceresource

•• CertificationCertification

•• OtherOther
-- VolumeVolume
-- VintageVintage
-- ContractContract durationduration

$  $  PricePrice $$

Photo courtesy of Photo courtesy of CieloCielo Wind Power and Austin EnergyWind Power and Austin Energy



SuppliersSuppliers andand policymakerspolicymakers can can taketake severalseveral
actionsactions toto accelerateaccelerate REC REC marketmarket developmentdevelopment

1.1. EducateEducate prospectiveprospective buyersbuyers:  :  RECsRECs andand
greengreen powerpower are more similar are more similar thanthan differentdifferent

2.2. DevelopDevelop standardstandard commercialcommercial
termsterms andand agreementsagreements

5.5. EnsureEnsure a role a role forfor RECsRECs in in emissionsemissions marketsmarkets

Photo courtesy of the Low Impact Hydro InstitutePhoto courtesy of the Low Impact Hydro Institute

3.3. IncorporateIncorporate nationalnational RECsRECs intointo greengreen
powerpower productsproducts toto lowerlower costcost

4.4. DevelopDevelop RECREC--basedbased productsproducts thatthat
provideprovide “hedge” value“hedge” value



For more information visit our onFor more information visit our on--line line 
green power marketplace at:green power marketplace at:

www.thegreenpowergroup.orgwww.thegreenpowergroup.org

Thank you!Thank you!
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or call 202or call 202--729729--76007600


